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Common Themes from
Stakeholder Interviews

Kaysville is:

* A quiet bedroom community with minimal traffic and good schools.
* Growing, but still feels like a small town.

* A safe place with people who love living here.

The City should:
* Provide services such as police and fire.
* Build and maintain necessary infrastructure.
* Continue to maintain public parks and preserve more open space.

| wish:

* There were more events and opportunities to be involved.

* There were more diverse housing options throughout the community.
 Kaysville had a better sense of place.
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What is important to you about Kaysville now
and as it plans for the future?

* Roads, Traffic & Infrastructure  ° Inclusive & Connected

* Parks, Trails & Recreation Community

» Business & Retail Attractions * Tradition & History
* Fiscal Responsibility * Affordable Living

» Safety * Education

* Family Friendly
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What should be the key focus areas for the
community’s future?

* Sense of Place & ldentity * Housing and Livability
* History & Tradition * Provide Mixed-Use Options
* Preserve & Improve Downtown & Mainstreet * Provide Multiple Housing Types & Options
* Neighborhood Beautification * Access to Amenities & Services

* Community Events & Programming  * Recreation & Environment

* Civic Engagement Opportunities * Preserve & Develop Parks & Trails
* City Sponsored Events * Facilities for Arts, Activities & Athletics
* Education & Technology * Recreation Activities & Programs

* Economic Opportunities & Supporting * Health & Safety

Infrastructure * Police, Fire, Emergency Response Services
* Business-Friendly Culture * Reliable Infrastructure
* Fiscal Responsibility * Protection of Natural Resources & Environment

* Planning for Growth & Redevelopment

© THE LANGDON GROUP, 2019



What’s On Your Radar?
Survey Method & Results from Community Events

What is IMPORTANT to you e sl e
about KAYSVILLE NOW and as KEY FOCUS AREAS

for the community’s future?

it PLANS for the FUTURE?
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What is IMPORTANT to you What should be the
about KAYSVILLE NOW and as  KEY FOCUS AREAS

it PLANS for the FUTURE? for the community’s future?
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What is IMPORTANT to you about KAYSVILLE
NOW and as it PLANS for the FUTURE?

Roads / Parks / Trails Family Affordable Safety Education Fiscal Business and Tradition and Inclusive and
Traffic/  / Recreation Friendly Living Responsibility Retail History Connected
Infrastructure Attractions
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What is IMPORTANT to you about KAYSVILLE
NOW and as it PLANS for the FUTURE?

East/West Comparison
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Roads/ Parks/Trails/  Family Affordable Safety Education Fiscal Business and Tradition and Inclusive and
Traffic / Recreation Friendly Living Responsibility Retail History Connected
Infrastructure Attractions
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What is IMPORTANT to you about KAYSVILLE
NOW and as it PLANS for the FUTURE?

50 years old and older / less than 50 years old Comparison
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Roads/  Parks / Trails Fiscal Family Affordable Tradition and Safety Business and  Education Inclusive and
Traffic/  / Recreation Responsibility  Friendly Living History Retail Connected
Infrastructure Attractions
H>50 E<50
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What is IMPORTANT to you about KAYSVILLE
NOW and as it PLANS for the FUTURE?
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Roads/  Parks/ Trails Family Affordable Safety Education Fiscal Business and Tradition and Inclusive and
Traffic/  / Recreation Friendly Living Responsibility Retail History Connected
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What should be the KEY FOCUS AREAS for
the community's future?
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Recreation and Health and Sense of Place Economic Community Housing and
Environment Safety and ldentity Opportunities Events and Livability
and Supporting Programming
Infrastructure
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What should be the KEY FOCUS AREAS for
the community's future?

Recreation and
Environment

East/West Comparison

Health and Safety

Sense of Place and Economic
Identity Opportunities and
Supporting
Infrastructure

W East W West
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Livability



What should be the KEY FOCUS AREAS for
the community's future?

50 years old and older / less than 50 years old Comparison
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Recreationand  Sense of Place and Economic Health and Safety Community Events Housing and
Environment Identity Opportunities and and Programming Livability
Supporting
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H>50 E<50

© THE LANGDON GROUP, 2019



What should be the KEY FOCUS AREAS for
the community's future?
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Recreation and Health and Safety Sense of Place and Economic Community Events Housing and
Environment Identity Opportunities and and Programming Livability
Supporting
Infrastructure

M East>50 MEast<50 MW West>50 M West<50
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Contact Information

Josh King
lking@Ilangdongroupinc.com — 801-419-8786

Derek Moss
dmoss@|ub.com — 801-543-9823
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